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TO THOSE WHO SAW SOMETHING IN US
BEFORE WE COULD SEE [T IN OURSELVES,

ANBDSFOSOL S OURFCETENTS,
WHO GIVE US THE OPPORTUNIT Y TOHELP Y OL]

LOVE YOUR HAIR AGAIN.
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HAIR ARTISTRY



FAIRCHILD HAIR ARTISTRY IS BUILT ON THE BELIEF
THAT TRUE ARTISTRY LIVES AT THE INTERSECTION OF
CREATIVE CRAFTSMANSHIP AND SCIENTIFIC DESIGN.
MICHAEL KANYON AND I ARE WHERE THOSE TWO
PHILOSOPHIES MEET.

['M THE SCIENTIST. [ THINK IN CHEMISTRY, THEORIES, AND FORMULAS. | WANT THE
NUMBERS, THE ANGLES, THE EXPLANATION. EVERYTHING IS WRITTEN DOWN,
TIMED, AND MEASURED TO THE MILLIGRAM. KANYON IS THE ARTIST. HE SEES
SHAPE, FEELS TEXTURE, AND FOLLOWS THE MOVEMENT OF THE HAIR, WITH THE
EYE OF A SCULPTOR AND THE HANDS OF A CRAFTSMAN. I'M THE BAKER: HE'S THE
CHEF. TOGETHER, WE BRING PRECISION AND INSTINCT TO THE SAME CLIENT.

THERE IS A STRENGTH, AN INTENSITY, TO BOTH OUR PERSONALITIES. YOU MIGHT
EXPECT THAT TO PUT US AT ODDS, BUT IT DEEPENS OUR SHARED CONVICTION:
HAIR HAS TO WORK FOR THE PERSON WEARING IT. WHETHER IT'S IN FRONT OF A
CAMERA OR A BATHROOM MIRROR, IT SHOULD FALL INTO PLACE AND PERFORM.

A PROTEGE OF JOHN SAHAG, KANYON HAS SPENT MORE THAN THIRTY YEARS
CREATING HAIR FOR EDITORIAL SHOOTS, TELEVISION, AD CAMPAIGNS, AND THE
RED CARPET. CALLING HIM A "CELEBRITY STYLIST" OR "EDITORIAL ARTIST" TELLS
GONE VM RARTEORNIHEESIRORN

['VE KNOWN MANY INCREDIBLY TALENTED HAIRDRESSERS, BUT NONE IN ATLANTA
OR ACROSS THE SOUTHEAST WHO COMBINES KANYON'S BREADTH OF PUBLISHED
WORK WITH HIS ABILITY TO DELIVER BEAUTIFUL, WEARABLE HAIR. HIS ARTISTRY
CARRIES FROM THE PHOTOGRAPH TO THE PERSON SITTING IN HIS CHAIR.

[ COMPILED THIS BOOK TO GIVE OUR CLIENTS A VISUAL RETROSPECTIVE OF HIS
CAREER. SPANNING DECADES, THESE IMAGES INVITE YOU TO LOOK BEYOND THE
FAMILIAR FACES AND SEE WHAT KANYON BRINGS TO THE WORK. TAKEN
TOGETHER, THEY SHOW WHY | CONSIDER HIM A SINGULAR TALENT.

FOUNDER. FAIRCHILD HAIR ARTISTRY
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DSCHUNGELCAMP

Graues Sweatshirt mit Zippervon
TOD'S (ca, 590 Euro), goldenes
Brokatkield, ais Top getragen, von
AQUILANO.RIMONDI (ca. 1000
Euro), Hote aus Seidenjersey
von MARC CAIN (ca. 150 Euro),
Wiidlederjacke, um die Talte
gewickeit, von REPLAY (ca.
370 Euro), Umhdngetasche von
CHLDE (ca. 800 Euro), bedruckter
Shoppervon LONGCHAMP (ca.
250 Euro), Ledergiirtel von
AQUILANO.RIMONDI (ca. 200
~ Euro), Ameeite links: v. 0. n. u.
FRIIS & COMPANY (ca. 10 Euro),
HERMES (ca. 390 und ca. 260
Euro), OBJECTS (ca. 20 Euro/
5SL), LOUIS VUITTON (ca.
275 Euro), rechts: Uhrvon LOUIS
VUITTON (ca. 2540 Euro),
Amspange von ESCADA (ca.
220 Euro), Digitaluhrvon
DIESEL (ca. 100 Euro)




TOHUWABOHU

Safarl-Jacke mit violetten Armein
und integrierter Weste (ca. 920
Euro) und hellblaues Hemd
darunter (ca. 280 Euro), beides
von DSQUARED, gelbes Long-
sleeve von 0039 ITALY (ca. 90
Euro), gemusterte Seidenshorts
von DIESEL BLACKGOLD (ca.
160 Euro), khakifarbene Leggins
von MARC CAIN (ca. 70 Euro),

Umhangetasche von HERMES (
1900 Euro), grofie Henkeltasche
von LOEWE (ca. 7200 Euro),
Seidentuch am Taschenhenkel
von HERMES (ca. 215 Euro).
Collier von PHILIPPE FERRANDIS
(ca. 260 Euro), Ledergiirtel von
NURAGE (ca. 140 Euro),
Arinreifev.0.n. u.: ESCADA (ca.
220 Euro), HERMES
(ca. 390 und ca. 260 Euro),
DBJECTS (ca. 20 Euro/5 St.),
Hut: Theatemrequisite
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“Now, you don’t kr
how it is when peopl
are looking down at y
and laughing at you
and think that
I'm a loser. And if I go
home now,
I’ll think that
I'm one, too. I gotta
prove it to them.
| gotta prove
it to myself.”
Diana Ross in Lady Sings the Blues












SPRING 2015

SAMANTHA HOOPES
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After gaining intemational fame as a Sports Mlustrated ;
Swimsuit Issue model, Samantha Hoopes shows she ‘
can still get rugged with these Wegtern-inspired looks.
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PHOTOGRAPHY BY JOHN RUSSO  STYLING BY'NIOQRAS BRU
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T WANT TO SEE MY PIECES ON
e aE SIS ILAVDIES WA VLIOING AVRIOIGINE)
TOWN, NOT JUST IN MAGAZINES.”

— JOHN SAHAG

[PE G ENIDATRVES TRBIS
CREATORFOENTHESS AL A CIDRYSCUTTNFING SMEINH @D
MENTOR TO MICHAEL KANYON
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CELEBRITIES




A VISUAL JOURNAL OF THE FINER THINGS
MADELAINE PETSCH
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AUSTRALIA « NOVEMBER 2018

RIVERDALE'S
MADELAINE
PETSGH

On the perks
and perils of
mega-stardom

SEX

BOKTS
and butts... Go b LIES
S YOUR % MONEY
Rﬁl}ﬁg%ﬁ world of yacht girls
7 ONE NIGHT
Ll 8 STRANDS
REAL-LIFE READ S Your sexiest
MY DIRTY /7t
STOCKINGS

; COSMOPOLITAN.com.au

ONLINE
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; e Archle revwal has turned
~ ,'a 7S-year-old comlc into a ratings-
gulity pleasure — and made
: ctors TV bottest stars
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INTERVIEWS AND WRITING BY [ MARIE LOOK
PHOTOGRAPHY BY ( JOHN RUSSO

CURATED BY (ROSE CEFALU

STYLING BY (JUSTIN LYNN
















GRAMMYS
2018 || THE HIGHS, THE
LOWS AND WHAT

" HAPPENS NEXT

PUTH IN
REVOLT

At home in Beverly Hills

with CHARLIE PUTH, the unlikely
critical darling who wants to
leave his cheesy debut behind
and prove he's a real artist

February 3,2018 | billboard.com
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MERICA’S NEXT

GUYS GIRLS web 8/7¢ CANJ PERY




"‘BEING IN THE MOMENT IS SO IMPORTANT.”

— MICHAEL KANYON

CELEBRITY STYLIST - DRY CUTTING SPECIALIST - PROTEGE OF JOHN SAHAG
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TTRY TO ALWAYS STAY ALERT TO THE
MAGIC SO | CAN CARVE OUT SHAPES
THAT ARE DEMANDING TO BE BORN."

— JOHN SAHAG

[PE G ENIDATRVES TRBIS
CREATORFOENTHESS AL A CIDRYSCUTTNFING SMEINH @D
MENTOR TO MICHAEL KANYON
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A MODEL FRIENDSHIP

A FRIENDSHIP THAT BEGAN IN FRONT OF THE
CAMERA BECAME A 9 YEAR CREATIVE PARTNERSHIP —
STYLING EVERY MODEL, AND HELPING SHAPE THE
IMAGERY THAT DEFINED 'AMERICA'S NEXT TOP MODEL’
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MICHAEL

KANYON

3O08Y EARSFeRBEAUT Y S-S ARRETROSFPECTIVE

EXPERIENCENKANY GN

EVERY IMAGE IN THIS BOOK BEGAN THE SAME WAY: A CONVERSATION, A LOOK AT THE HAIR,
AND A DECISION ABOUT SHAPE. KANYON SEES CLIENTS AT FAIRCHILD HAIR ARTISTRY BY APPOINTMENT.
BRING THE PAGE THAT STOPPED YOU.

C FARSEIEIRIESFEGEB @Gk )

COMPILED BY

STEVEN PRIOCLA-FAIRCHILD

FOR
7270 /4
HAIR ARTISTRY

3232 PEACHTREE RD. NE; SUITE B
STUDIO 110
ATLANTA, GA 30305

HAIR BY MICHAEL KANYON.

COMPILATION, DESIGN AND TEXT ‘© 2026 FAIRCHILD HAIR ARTISTRY.
INDIVIDUAL PHOTOGRAPHS © THEIR RESPECTIVE COPYRIGHT HOLDERS.

FAIRCHILDHAIRARTISTRY.COM - KANYONBEAUTY.COM



